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the centre

HAMMERSMITH
www.kings-mall.co.uk
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retail profile

Uxbridge Rd

Hammersmith Flyove,
Talgarth Rd

KINGS MALL CAR PARK
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BEAUTY

H SAMUEL
GAME

+ Overall, 71.1% of visitors

are from the top 5
MOSAIC* groups (highest
spending group in the
population).

* The size of the catchment is

721,748 people.

+ Very positive visitor profile.

45% of visitors are aged
25-44.

+ 60.3% of visitors live

within 10 minutes’ drive
time of Kings Mall.

ORANGE

the centre
hammersmith
retail profile
goad
available units

contact

» 54% of visitors to

Kings Mall come to
Hammersmith specifically
to shop at the centre.

« Visitors make an average

of 6.6 visits to Kings Mall a
month.

+ The primary catchment

area extends to 8 minutes’
drive time from Kings
Mall, the secondary to 28
minutes’ drive time.

* Source: Experian
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CUSHMAN & -l
WAKEFIELD.

davidson

O A LR O0 ) 020 7734 3443

www.cushmanwakefield.com www.thomasdavidson.co.uk

Misrepresentation Act 1967.
These particulars are believed to be correct, but accuracy cannot be
guaranteed and they are expressly excluded from any contract.
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